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Increase Associate Productivity With  
Zebra’s Personal Shopping Solution for Retail

Maximum Productivity 
in a Handheld Device

Is staff productivity top of mind? Tasks like locating items and serving 

customers can be simple but time consuming, while also raising labor costs 

and shrinking employee satisfaction. Instead, maximize in-store efficiency 

with Zebra’s Personal Shopping Solution.

Accelerate Click  
and Collect 
Easy in-store picking 
for online orders with 
products sorted by aisle 
and shelf location

ZEBRA and the stylized Zebra head are trademarks of Zebra Technologies Corp., registered in many jurisdictions worldwide. All other 
trademarks are the property of their respective owners. ©2020 Zebra Technologies Corp. and/or its affiliates. All rights reserved.

1:1 Communication
Promote associate collaboration  
with the push of a button using  
Workforce Connect PTT Pro

Real-Time Visibility
Access store inventory and 

conduct price checks in 
aisle for customers

Enhanced Customer Service
Instantly connect associates  
to customers who request 
assistance

Dynamic Product 
Locationing

Uncover the fastest 
picking route with  

on-screen navigation

Redeploy Resources
Assign associates to other 
important tasks with fewer 
manned lane transactions

Increase staff 
productivity and 
satisfaction with 

Zebra’s Personal 
Shopping Solution

Maintain Stocked Shelves
Empower associates to manage 

inventory with real-time stock 
checks and replenishment

Help associates work smarter and faster with Zebra’s Personal Shopping Solution. 

Contact Zebra to learn how
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Remember the teleshopping 
channels on cable TV or the 
long home shop adverts that 

would come on at odd hours of the 
night to rudely interrupt a movie or a 
TV show? Feels like nostalgia from a 
time long long ago, doesn’t it?

So much has changed ever since, 
from the way we consume content 
to the way we purchase stuff and 
the platforms (media) we use for 
both. While on-demand streaming 
services has led to cord-cutting i.e 
people unsubscribing from their 
cable and dish networks, shopping 
habits have undergone tremendous 
evolution especially with the surge in 
e-commerce options.

LIVE SHOPPING 
IT’S NOT ‘IF’, IT’S ‘WHEN’
Story: Shruthi Nair

E-COMMERCE
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Extravagant, conceptual, great food and views are some 
of the ways that the restaurant experiences in Dubai 
have been described as. However, oversaturated, 

oversupplied, and over-competitive are also some of the 
adjectives that the F&B industry has had to deal with even 
before the pandemic. New restaurants and concepts are 
seen mushrooming in different parts of this city everyday 
while many more end up witnessing an uncalled for demise. 

This was reflected in KPMG’s Recipe For Resilience 
report where there was a consistent and concerning trend 
of declining F&B performance seen pre-pandemic. More 
than 50% of operators surveyed in the report witnessed a 
decline in like-for-like (LFL) sales, for a few years in a row. 

While some factors (such as the pandemic) can’t be 
controlled, many can. Which is why despite the many 
economic troughs and crises over the last two decades, 
some restaurants have managed to survive and thrive. They 
are the ones that watched the market, understood the gaps, 
and most importantly, learnt from the failures of others. 

Undeniably it is a game of what works and what doesn’t, 
especially when the country is young and the market 
is nascent. Every industry needs to experiment and go 
through their own process of trials and errors to ‘figure it 
out’, with the awareness that what might have worked in 
one market, under certain circumstances and at a different 
time might not work in Dubai in 2021.

LESSONS 
LEARNT Story: Shruthi Nair

Source: shutterstock.com

Source: shutterstock.com

Source: shutterstock.com

F&B
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IS UNIFIED COMMERCE THE 
FUTURE OF RESTAURANTS?

Restaurant businesses and dining experiences 
have evolved more in the past twelve months 
than in the entire previous decade. The F&B 

industry now knows that the key to surviving and thriving 
is having technology that enables them to be where their 
customers are.

“Many restaurants have now realized that their legacy systems, 
which often consist of separate, loosely connected software solutions, 
can’t give them the agility they need to meet the radical shift in 
consumer habits,” says Waddah Laham, Vice President at software 
development firm LS Retail. “Restaurants worldwide are now rushing 
to replacing their outdated technology with unified software.” 

TECHNOLOGY

Source: shutterstock.com
20 | RETAILME | JUNE 2021



22 | RETAILME | JUNE 2021

Story: Shruthi Nair

COVER STORY

UNDERSTANDING 
GEN X, Y, Z
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COVER STORY

Internet is one of the most powerful inventions of all 
time, the potential of which only keeps evolving and 
growing with every passing year. From macro economies 

to basic human behaviour, the internet seems to actively 
or passively govern many things that happen in the world 
today. As is with most industries, the advent of newer 
technologies has changed the whole face of retail in the 
recent past and since the customer is always at the heart 
of any retail decision, the way they behave has directly 
resulted in all the drastic transformations and evolution the 
sector has seen. 

Source: shutterstock.com
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With almost 700 stores and 
approximately 100,000 
employees, Jumbo has 

experienced significant growth during 
the past few years after acquiring 
several leading Dutch brands, 
including La Place, C1000 and Emté. 
It has more than tripled its market 
share over the last decade, dominating 
just over one-fifth of the overall 
market and increasing turnover by 
nearly 400%. Its strong foothold as 
the number one omnichannel food 
player in the Netherlands, combined 
with its innovative approach and core 
values, offering the best quality and 
the best service, at the lowest price. 
Business need To address changing 
market conditions and keep pace 
with customer demand, Jumbo 
ventured into on-line shopping in 
2014. This transition, in conjunction 
with Its stores and those of its 
franchisors, served as a catalyst for 
rapid growth. Apart from traditional 
distribution centers and a new fully 

automated one, Jumbo also invested 
in E-fulfilment Centres (EFCs), as well 
as eight hubs that are operational in 
large towns and cities to manage the 
rise in demand. There are currently 
two EFCs where all the order picking 
for eCommerce takes place, with 
pick-up and home delivery points for 
groceries. The third was opened in 
January 2021 because of continued 
demand. These EFCs are located 
throughout the Netherlands and are 
very large (approximately 40,000 m²), 
to accommodate an extensive variety 
of goods that would not be available 
in every store. To collect customer 
orders as quickly as possible, Jumbo 
has implemented on automation 
and constantly looks for quality and 
productivity improvements. Scanning 
technologies are used to efficiently 
process orders. By implementing the 
new technology they have become 
more future proofed and this will 
enable to support further growth with 
increased up-times.

TECH-ING IT FORWARD

CASE STUDY
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NEW 
GROCER 
ON THE 
BLOCK

The online grocery market saw a 
300% and 500% growth in Q3 2020 in 
the UAE and Saudi Arabia respectively, 
according to Wamda. The rapid 
growth of this segment has seen a 
surge in the number of local offerings 
within the GCC with almost every 
major supermarket starting their own 
online channels or capitalizing on 
the new arms of established online 
market places. 

Yeepeey is a four month old 
e-grocery mobile app started by 
Monish Chandiramani, 25 and Jatin 
Sharma, 25. With the objective to 
eliminate mark-ups & reduce service 
fees, it is another player that has 
entered the UAE’s $1.1 billion worth 
e-grocery market. 

STARTUP

Story: Shruthi Nair

Jatin Sharma and Monish Chandiramani 
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WATCH FILM
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