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JANUARY Making an impact in 2019

Outdoors & entrepreneurship: flavours of the season

Science & art of building engaging retail experiences
FEBRUARY — snapshots from NRF, The Big Show 2019

Retail in KSA in 2019

Special report on the Middle East leisure & entertainment landscape

Home & housewares special
Proliferating face of food & grocery in the region

Review of the top home & housewares trends — snapshots from the
International Home & Housewares Show 2018

Evolving beauty behaviours

Future of retail and tourism in Oman
Making the last-mile ‘smarter’

A peek into luxury retail in the region

In the pursuit of personalisation: making the season of gifting special
A shopping mall showcase — what’s up & coming

JUI—Y/ AUGUST Technologically enabling the business of fashion

What’s new in the travel retail market?

Evolving retail scene in Kuwait
SEPTEMBER g

Review of the Middle East’s retail real estate landscape
Merchandising in the age of data

OCTOBER Decoding ‘new retail’

Reimagining loyalty in the age of frictionless retail

NOVEMBER The human touch in transforming CX

Uplifting gastronomic experiences
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What made retail exciting in 2019!
DECEMBER J

Retail, as we see, at the turn of the decade

A shopping mall showcase — what’s up & coming

PLUS OUR Retail Thoughts | Fashion Updates | Food & Grocery Updates | International View
REGULAR FEATURES: Focus | Trends | Technology | Real Estate Updates | Store of the Month

Editorial Deadline + Ad Booking Deadline: 20th of every month < Material Deadline: 23rd of every month

Editorial: Editorial: Advertising: Advertising:
Lawrence Pinto Rupkatha Bhowmick Suresh Thayil Somesubhra Lahiri
+971 50 384 8733 +971 52 981 1183 +971 55 545 8671 +971 56 545 4924

lawrence@imagesretailme.com rupkatha@imagesretailme.com suresh@imagesretailme.com [ somelahiri@imagesretailme.com



