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Dear reader
Path-breaking decisions
May 20, 2018 will go down in the UAE’s history as a day of 
path-breaking decisions. The UAE Cabinet approved a new 
long-term 10-year visa for international investors and talented 
professionals and is set to introduce an investment law 
allowing 100% foreign ownership this year.

UAE Vice President and Prime Minister and Dubai Ruler His 
Highness Sheikh Mohammed bin Rashid Al Maktoum directed 
the Ministry of Economy to implement the resolution and 
submit a detailed study in the third quarter.

A separate student visa will allow those studying in the country 
to stay for 5 or 10 years in exceptional cases.  

Both decisions were widely welcomed by all economic sectors, 
which will boost the country’s economic competitiveness.

“The UAE will remain a global incubator for exceptional talents 
and a permanent destination for international investors. Our 
open environment, liberal values, infrastructure and flexible 
legislation, are the best plan to attract global investment and 
exceptional talents in the UAE,” Sheikh Mohammed said.

A few days later Bahrain, another GCC member state, announced 
the issue of a ten-year renewable residency permit on a self-
sponsorship basis to foreign investors. 

Crown Prince Salman Bin Hamad Al Khalifa on May 30, 2018, 
instructed the Minister of Interior to prepare a draft edict to create 
the self-sponsorship residency permit for foreign investors.

The new system is designed to reinforce Bahrain’s position as 
an investment destination and is in line with the Kingdom’s 
“Economic Vision 2030 – sustainability, competitiveness and 
justice – across all development areas.” 

In our cover story this month we take stock of the beauty 
market, one of the fastest growing sectors in the Middle East. 
Among the most significant changes that the regional beauty 
and fragrance market has witnessed in the last few years is 
the rise and acceptance of home-grown brands.  What’s quite 
impressive is the way these home-grown brands are rubbing 
shoulders with the global giants.

We also have another major story from the floors of the three-
day International Leather and Footwear Exhibition (SICC) that 
took place from May 21-23 in Gramado, Brazil.  

We continue to pick new and unique concepts and people 
behind them for our regular features, from Retail Thoughts, 
Young & Enterprising and CEO Talks to GCC Start-up Retail 
Incubator, Omnichannel and International View. Turn to page 34 
for a brief on MRF 2018 with more 
details to follow online and in the 
July-August edition of the magazine. 
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McDonald’s UAE, Emirates Red Crescent 
launch Ramadan Books campaign 

Better Life joins the 
Sharing Fridges Initiative

The Luxury Closet joins hands with Dubai Cares

To mark the beginning 
of the Holy Month and 
the spirit of giving, 

McDonald’s UAE has launched a 
new Ramadan Books campaign 
in partnership with Emirates Red 
Crescent. All monetary proceeds 
generated from the book sale 
will be invested by Emirates 
Red Crescent in programmes 
specific to local communities 
and children in the UAE. 

Kitchen appliance retailer Better 
Life has once again joined 
forces with the Ramadan 

Sharing Fridges Initiative, under the 
umbrella of Emirates Red Crescent. 
It has donated fridges placed 
across various locations in Dubai, 
encouraging residents to share their 
compassion by stocking fridges with 
complimentary food and beverage for 
workers and anyone in need during 
the Holy Month.

During the holy month 
of Ramadan, Dubai-
based The Luxury 

Closet – an online boutique 
for buying and selling of 
pre-owned luxury goods – 
partnered with local charity 
Dubai Cares to give back 
by contributing towards 
children’s education. 

MONTH OF SHARING AND GIVING

Mercato embraces the 
spirit of Ramadan

The Galleria opens Year of Zayed photographic exhibition

It’s the season of sharing at Ibn Battuta Mall
Dubai-based Mercato mall has 

partnered with Emirates Red 
Crescent to host a month-long 

charity donation campaign during the 
holy month of Ramadan. The ‘Share 
Your Blessings This Ramadan’ is an 
initiative to encourage shoppers to 
share their blessings with people in 
need during Ramadan by placing pre-
loved items, daily necessities and non-
perishable food in donation boxes 
placed at Mercato.

Luxury shopping and 
dining destination The 
Galleria on Al Maryah 

Island in Abu Dhabi is devoting 
the holy month of Ramadan 
to the Year of Zayed by 
officially opening its exclusive 
photographic exhibition in 
celebration of the late founding 
father of the UAE.

Dubai-based master 
developer Nakheel’s Ibn 
Battuta Mall will welcome 

over 200 orphaned children 
throughout the holy month of 
Ramadan to enjoy a fun-filled 
day of shopping, entertainment 
and dining in association with 
the Rawafed Development & 
Learning Centre.
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Threads
Location: Times Square, SZR
Size: 7,000 sqft
Store designer: In-house team
Fixtures Supplier: Chicago Maintenance & Construction
Lighting Supplier: Chicago Maintenance & Construction

The new Threads concept was born out of the realisation that school uniforms, 
generally, are still being sold in the old ‘drapers’ type environment,  something 
which hasn’t changed much in the past century.

Threads wanted to do something new and refreshing, while at the same time 
improving both the customer experience and customer service.

What Threads creative team has delivered is unique, both in design and 
concept, in the broader clothing industry. It’s all about the flow!

The customer receives a service number on entering the store. The service 
number is specific to customers need and aids the store associates to prioritise 
their needs. They are taken through an appropriate school uniform guide, followed 
by the fitment trials of the garments to ensure the correct size. Once they hand 
over the checklist of selected items to the service counter, they can lounge 
comfortably while their selection is picked. When their number is called, they 
proceed to check-out and pay.

 This service has proved hugely successful over the manic ‘back to school’ period, 
and the concept is being adapted and embellished in all Threads stores.

OUTLETS  I  SPACES  I  IDEAS  I  INNOVATIONS  I 
DESIGNS  I  CONCEPTS  I  VENDORS  I  BRANDS  I
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