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Dear reader
Women in the driver’s seat 

Yes, we are talking about women in the driver’s seat. The very 
mention of this subject may lead you to think that we are talking 
about Saudi women getting ready to hit the road in just a few 
months’ time. Of course, it is a natural inference, as the much 
welcomed and much-publicised move will add a few more 
million female drivers to the total global population of drivers. 

But, we in this issue wish to focus on another kind of drivers. We 
want to pay our tribute to the ‘brave’ and ‘enterprising’ women 
who are driving the business of retail and those who have made 
inroads on the regional retail scene.

The April edition of RetailME is all about women – if not entirely 
– in the business of retail. We begin with Apparel Group’s 
founder and vice chairperson Sima Ved, who shares her retail 
thoughts. Our young entrepreneur this month is Zeina Abu 
Chaaban, who is the founder of socially aware fashion brand 
Palestyle. And our CEO for this month is Shafeena Yusuff Ali, 
founder and CEO of Tablez Food Company.

Under Food Watch, we have Roseleaf Café run by Rose Zeini and 
the GCC Startup Retail Incubator too features businesses, all run 
by women. Heba Al Fazari is the founder of recently launched 
e-commerce site Coveti. Becky Balderstone is the founder of 
local organic brand Ripe Organic, which offers high quality 
locally harvested organic fruits and vegetables. Reem Al Ghaith, 
Kholoud Sharafi and Abeer Tahlak are co-founders of Tinkah, 
a multi-disciplinary design firm that creates unique concepts. 
Finally, it’s Kate Kikano, founder of TKD Lingerie, who believes 
that every woman deserves beautiful underwear that supports 
and enhances her natural shape.

We also bring snapshots from the International Home & 
Housewares Show held recently in Chicago, which touches 
every being irrespective of caste, creed and gender. This 
month we also see the entry of two European discounters 
– VIVA in partnership with the Landmark Group and Dutch 
dollar store in collaboration with the Apparel Group. 

Our Mall Watch this month features Sunset Mall, located on 
Dubai’s Jumeirah Road. The mall has seen a roller coaster ride 
since opening in 2012 with the management prudently looking 
to adapt to the needs of changing times. 

Look out for more exciting news in the May issue.

PS: Let us know if you found our 
leisure & entertainment feature 
exciting. 

Disclaimer: Every care has been taken to ensure the accuracy of information contained in this publication.
However, the publisher will accept no responsibility for any error or omission in the content. 
Copyright © 2018 IMAGES Multimedia fz llc. All Rights Reserved.
No part of this publication may be reproduced without the prior written consent of the publisher/copyright owner.
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For some, leisure could 
mean a walk through 
the 400-hectare 

Al Ain Zoo located in 
the foothills of the Jebel 
Hafeet Mountains. It could 
be touring the cultural 
district which hosts Louvre 
Abu Dhabi or experience 
cultural diversity at the 
open-air Global Village. 
It could also be soaking 
in the stunning views of 
the emirates with a ride 
on the Eye of the Emirates 
in Sharjah – that recently 
moved to Al Montazah 
Parks from Al Qasba – or 
the upcoming Dubai Eye on 
Jumeirah Beach Residence.  
       Amusement could be 
riding in one of the thrilling 
roller coasters at Ferrari 
World Abu Dhabi or IMG 

Worlds of Adventure. For 
the adrenaline rush seekers, 
there is the world’s longest 
zip line in Ras Al Khaimah, 
an opportunity to skydive 
over the Palm strip or ride 
on a hot air balloon. 
       Even though we are right 
amidst the Arabian Desert, 
we can cool down at Ski 
Dubai & Egypt. For a more 
authentic ski experience, 
there are the snowclad 
mountains in Lebanon. One 
can build a Burj Khalifa with 
LEGO blocks at LEGOLAND 
Dubai and also watch the 
beautiful Dubai Fountain 
set against the iconic Burj 
Khalifa. Against the massive 
glass façade of the Dubai 
Aquarium & Underwater 
Zoo, millions of people click 
selfies every year.  

     The integration of 
retail with leisure and 
entertainment is no longer 
new. It’s debated, discussed 
and established. Leisure 
and entertainment also play 
a significant role in fuelling 
tourist numbers. Think 
about the King Abdullah 
Economic City that is now 
seeing Saudis from across 
the Kingdom travelling to 
Jeddah to spend weekends.  
       In an attempt to boost 
wildlife tourism, the Dubai 
Safari Park experience 
was thrown open to 
the public towards the 
end of 2017. The Al Ain 
Zoo, celebrating its 50th 
anniversary, is undergoing 
massive transformation 
with seven new projects to 
be undertaken in a phased 

manner. In fact, a new 
enclosure of the Al Ain Zoo 
is already open to public 
offering a safari experience. 
     The UAE capital now 
has the iconic Louvre 
Abu Dhabi open since 
November, offering a new 
cultural leisure experience. 
The new year saw the 
opening of the Dubai 
Frame, reportedly “the 
biggest picture frame on the 
planet.”  
      The even bigger news 
is the cinema rollout in 
Saudi Arabia that will 
see the shopping malls 
recording higher footfall, 
longer dwell time and 
increased customer spend. 
The announcement has 
drawn both regional and 
international cinema 

Leisure & amusement 

Ferrari World Abu Dhabi

Al Ain ZooBOLLYWOOD Parks Dubai

LEISURE & ENTERTAINMENT
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GCC Startup Retail 

INCUBATOR

...people featured so far

Are you a retail startup or would you like to recommend a home-grown company 
for coverage? Please contact our editor: rupkatha@imagesretailme.com 

powered by
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Brims with innovation

First, some statistics about the 
121st edition of the show, which 
garnered rave reviews from the 

industry with an overall sentiment that 
the quality of top-to-top buyer and seller 
attendees was the strongest in years. 
There were 2,244 exhibitors from 53 
countries and featured a focus on the 
smart home and connected products.

“Even with the impact of the East 
Coast weather differential just a 
couple of days before the show, we are 
very pleased with buyer attendance as 
99% of the top 200 domestic retailers 
registered to attend. International 
attendance was very close to last 
year’s record number,” says Phil 
Brandl, president & CEO of the not-
for-profit International Housewares 
Association, which owns and 
operates the Show. 

As announced in our last issue we review the 2018 International Home + Housewares Show, held from March 10-13 at 
McCormick Place in Chicago. Lawrence Pinto brings the snapshots of the show. It’s the world’s largest housewares-only show, 
where art intersects with engineering and technology informs style. It’s where the industry connects to learn, network and do 
business in a fascinating array of bath and sanitation products, cookware, tabletop, home décor products, tableware, flatware, 
cutlery, kitchen tools, energy conservation appliances, healthcare products and more

The 2018 International Home + Housewares Show

smart and connected products, along 
with the addition of the Smart Talks stage 
and the Smart Bar, where attendees could 
relax and network with colleagues. The 
Smart Talks stage featured 30-minute 
sessions led by established experts who 
discussed food trends, data security for 
businesses and consumers and tracking 
capabilities of product packaging, along 
with innovators offering new retail 
models for reaching consumers and 
strategies for developing and managing 
data-driven connected products and 
their services. The sessions were live-
streamed on IHA’s website. 

“All in all, the 121st edition of the 
International Home + Housewares Show 
was a successful marketplace for the 
industry,” Brandl says.

The inaugural Trending Today 
Preview joined the New Exhibitor 

“Besides, senior-level attendance 
from both retailers and suppliers was 
particularly strong. Many of our well-
known veteran exhibitors expressed 
that it was their best show ever in 
facilitating meetings with top executives 
from retailers and the quality of those 
interactions,” adds Brandl.

Along with the favourable buyer 
attendance, Brandl says exhibitors also 
noted fewer trade guests are walking the 
show due to enforcement of IHA’s new 
policy of charging for companies wanting 
to sell goods or services to exhibitors. “This 
policy enhanced the quality of the visitors 
to exhibitors’ booths,” he explains.

This year saw a growing focus on smart 
and connected products with the IHA 
Smart Home Pavilion expanded to 28 
new and current exhibitors displaying 
emerging technologies and the latest in 
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OUTLETS  I  SPACES  I  IDEAS  I  INNOVATIONS  I 
DESIGNS  I  CONCEPTS  I  VENDORS  I  BRANDS  I

Build-A-Bear Workshop
Location: City Centre Deira
Size: 905 sqft
Designed by: Build-A-Bear Workshop

Located on the second floor of City Centre Deira, the make-your-
own-cuddly toy family concept, Build-A-Bear Workshop store 
showcases its new ‘Discovery’ format. It features a redesigned 
upright stuffing machine and new touchscreens for its much-loved 
‘Name Me’ birth certificate station, while still being able to offer a 
fully immersive family experience in a compact space. Build-A-Bear 
says that the new smaller format store allows the company to 
access ‘more locations in smaller spaces’ and incorporates moveable 
fixtures creating a flexible space to host its popular kid’s parties. It 
is an exciting time for the brand as a newly developed ‘Concourse 
Store’, a 200-sqft kiosk concept is trialling at Ibn Battuta Mall.
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