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  Let’s support the best ideas to scale up. 
Are you a local retail startup? Tell us your 
story: startup@imagesretailme.com
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Dear reader
Of Beirut, Cannes and Dubai

Among the many subjects we tackle in this issue, Beirut’s latest 
new mall ABC Verdun is one of them. ABC Verdun also brings 
together two prominent Lebanese business families – Bahaa 
Rafic Hariri (BRH) Group and ABC s.a.l. – set to be the largest 
commercial project yet, in the heart of Beirut reaffirming their 
faith in Lebanon, its economy and the spirit of its people. The 
result is the swanky upmarket mall that brings an uplifted 
level of experience to the Verdun neighbourhood, creating a 
bustling destination for shopping, leisure and entertainment 
and social interaction for Lebanese, expatriates and tourists.

Robert Fadel, chairman and CEO of ABC s.a.l., who spoke 
at the inauguration, said “the project created over 2,000 
job opportunities, giving the city a much-needed boost 
and serving the community by strengthening its economy. 
Through the trust and partnership of BRH Group, we are 
delighted to be playing a key role in securing the future 
of this country in which we firmly believe. Our work with 
Sheikh Bahaa El Hariri will provide the youth of Lebanon with 
opportunities in Lebanon and build their future here.”  

We also start a dedicated column in the magazine to profile 
local, small-to-medium businesses in the GCC. We would be 
happy to receive stories from start-ups as well as those who 
think a particular start-up concept deserves to be featured 
in this section every month. We will also invite some of these 
concepts to showcase their projects at the ‘Start-up Retail 
Incubator’ during the Middle Retail Forum (MRF) 2017.

Moving to the upcoming November issue, once again 
RetailME will have its presence at MAPIC, the leading event 
that showcases the best of the international retail real estate 
projects and retail concepts. The RetailME MAPIC edition this 
year will carry a special report on the foodservice market in 
the region, and it offers an excellent opportunity for the local 
and regional players to have some presence in it. MAPIC takes 
place from November 15-17, 2017 at Palais des Festivals in 
Cannes, France.

Back in Dubai, we are gearing up to host the sixth edition 
of the Middle East Retail Forum, and the seventh edition of 
Images RetailME Awards to be held on  
November 27 & 28 at the One & Only Royal Mirage.  
Look forward to seeing you there!

Disclaimer: Every care has been taken to ensure the accuracy of information contained in this publication.
However, the publisher will accept no responsibility for any error or omission in the content. 
Copyright © 2017 IMAGES Multimedia fz llc. All Rights Reserved.
No part of this publication may be reproduced without the prior written consent of the publisher/copyright owner.
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FASHION & LIFESTYLE UPDATES

Alshaya partners Noon to focus on e-commerce

Dune London introduces A/W 2017 collections

isting online channels. We 
are impressed by Noon’s ca-
pabilities, and we are excited 
to partner with the Noon 
team to present a winning 
value proposition for the re-
gion’s online shoppers. We 
are focused on delivering a 
multichannel retail experi-
ence for our customers and 

“It is our privilege to partner 
with Alshaya and provide our 
customers access to Alshaya’s 
leading international brands. 
Noon brings a new busi-
ness model for e-commerce, 
developing a strong supply 
chain that benefits regional 
businesses. We will work with 
the region’s leading brands 
and retailers to help them 
grow their business through 
Noon,” adds Mohamed Alab-
bar, founder of Noon.

Launched recently Noon 
will offer an extensive range of 
international brands, cover-
ing categories that are popu-
lar among all age groups.

the Dune Group in May 2017 
has worked at Ralph Lauren. At 
Dune he will work on strength-
ening the brand and overseeing 
the company’s digital strategies 

Kuwait-based retail 
franchise operator 
MH Alshaya Co has 

acquired a strategic stake in 
Noon, the region’s new e-
commerce platform. As a new 
investor in Noon, Alshaya 
joins forces with other promi-
nent Gulf investors. Addition-
ally, Alshaya will become a 
seller on Noon’s marketplace 
platform, listing a portfolio of 
international brands covering 
the fashion, health & beauty 
and home and lifestyle cat-
egories. 

Alshaya becomes the latest 
major retailer to list its prod-
ucts on Noon, which serves as 
the value-added digital plat-
form for retailers to reach a 
broad and fast-growing base 
of online customers in the 
Middle East.

Noon’s partnership with 
regional retailers underscores 
its unique value proposition. 
Noon offers its suppliers 
market intelligence, single 
brand sourcing, authentic 
products and fast delivery to 
customers.

“We see great value in 
our partnership with Noon, 
which complements our ex-

creating added value for our 
brand partners. Our partner-
ship with Noon will allow us 
to expand our customer base, 
reach new market segments 
and participate in the next 
level of growth in regional 
e-commerce,” states Mo-
hammed Alshaya, executive 
chairman of Alshaya. 

Dune London looks for 
inspiration from musi-
cals of West End for its 

Autumn/Winter 2017 collec-
tions.

Men’s collections designed 
with dapper high-shine brogues 
and embedded with iconic sil-
houettes, refined and updated 
for the new season. While the 
women’s collections are lead 
by pillar box red ankle boots 
and offer a glimpse of the latest 
trend, where luxury embroidery 
and metallic motifs contrast 
with flatforms and wear-forever 
sports casuals and kitten heels.  

Present at the recent launch 
of Dune London’s latest collec-
tions at The Dubai Mall store 
was Rob Silsbury, marketing 
and e-commerce director of 
the brand. Silsbury who joined 

to maximise online sales in the 
newly created role.

Silsbury’s appointment came 
at a very crucial time with the 
company’s continued invest-

ment in marketing and the 
merger of the e-commerce and 
marketing teams into one col-
laborative department as the 
primary area of focus.

“I am pleased to be here on 
this occasion of the new sea-
sonal launch. It gives me an 
opportunity to witness the tre-
mendous efforts our partner 
Apparel Group has taken in pro-
moting the brand in the region. 
The possibilities are vast, and 
while we already have some 
fantastic innovations in place 
such as a customer facing single 
view of inventory across chan-
nels, I am confident that we can 
elevate our brands, develop a 
best-in-class digital strategy and 
offer a truly seamless experi-
ence for our customers across 
all channels,” says Silsbury.

Mohammed Alshaya
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28 November 2017

One&Only Royal Mirage, Dubai UAE

The annual Images RetailME Awards, held along with MRF, recognises top performing retailers and best 
retail practices in the industry and rewards excellence across a range of retail categories.

 
We are proud to announce the Images RetailME Awards 2017; a ceremony positioned  

as the most prestigious event of its kind in the Middle East retail calendar and is geared to set 
benchmarks in this vibrant retail destination.

The event is presented by Images RetailME magazine, the most widely read trade retail publication in 
the Middle East, with a 45,000-strong readership across the MENA region. The monthly publication offers 

unparalleled insight through its network of correspondents, industry analysts and specialists.
 

Join us now and leave your mark of success in the retail world!
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Startups make retail exciting. The GCC governments are placing considerable 
emphasis to promote regional startups, fostering a culture of innovation and 
entrepreneurship. Dubai, specifically – ranked 29th globally in the Startup Cities Index, 
ahead of New York, London and Tokyo – offers a favourable environment for startups.

At RetailME we have always taken a keen interest in featuring and promoting 
local businesses. Starting October, this will be the dedicated space profiling local 
businesses from the GCC. Let’s support the best ideas to scale up.

GCC Startup Retail 

INCUBATOR
powered by

Meet, Share, Grow

Are you a local retail startup?
Tell us your story: startup@imagesretailme.com
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our consumers and rekindle the ‘romance’ 
in retail. IRF has chronicled and even 
catalysed ahead-of-the-curve innovations 
in consumer experiences and fashioning 
India’s consumption story across retail 
categories.”

Referring to the ongoing shifts in 
consumer behaviour brought on by 
technology, Amitabh Taneja, chief 
convener, IRF says, “Customers’ growing 
acceptance of different channels and 
high expectations for seamless shopping 
and fulfilment experiences are putting 
unprecedented pressure on retailers 
to retain its customers. The once single 
channel purchase path got scrambled 
as consumers are distracted by devices 
in-store, at home and on-the-go. In this 
always-on, omnichannel digital age, 
retailers must create the best experience 
to meet consumers’ needs and capture 
their hearts, minds and ultimately, their 
wallets.”

So, what are the major macro 
developments that IRF 2017 took  
stock of over the past year?
This year, IRF – the world’s largest 
democracy of retail – delved deep into 

the explosive surge of multi-channel, 
multi-format retail in the world’s fastest-
growing major economy, India, and what 
it meant for businesses.

At IRF 2017, retail stalwarts debated 
and discussed India’s predominance as a 
major market with affluent consumption 
and the robust indicators shaping the 
promise of the ‘Great Indian Retail Story’. 

Sessions, which saw some of the retail 
industry’s finest on the dais, were held 
to discuss how India’s high economic 
growth is improving market sentiments. 
The strong positioning of the country 
as an investment hub and stable 
government from a world perspective 
along with economic and tax reforms, 
improving market sentiments, an 
earning and spending young population, 
burgeoning e-commerce and digitisation 
at domestic level, are the main driving 
factors in the retail market growth.

IRF 2017

Navigating the world’s 
fastest growing market

IRF is truly the only forum which matters 
in India when it comes to retail leaders 
sharing game-changing insights, world-

class concepts, as the breaking ground 
for India entry strategy for global players 
and as the incubation ground for fruitful 
multi-million-dollar partnership ideas 
and alliances. This annual event brought 
together delegates from all nooks and 
corners of India and the world, 200+ 
distinguished speakers from across the 
globe, 100+ exhibitors of next-generation 
retail innovations and innumerable 
opportunities to tap into this high 
potential market,” says Shrikhande.

He further affirms, “Over the past 
two decades incredible transformation 
in Indian consumer markets has been 
witnessed by the retail industry. We’re the 
world’s fastest-growing major market and 
populated by demanding, aspirational, 
globally-connected and ‘living-for-the-
now’ consumers. For brand marketers 
and retailers, as if that were not enough, 
there is now the added complexity of 
digital consumption. I believe that this is 
the most opportune moment to harness 
our passion, and innovation, to create an 
immersive and experiential setting for 

The 2017 edition of the India Retail Forum (IRF), arguably India’s largest retail 
intelligence business event, held on September 19-20 at the Hotel Renaissance in 
Mumbai, drew over 2,000 delegates from Indian and international retail and allied 
support, technology and CPG businesses. Govind Shrikhande, customer care associate 
& MD, Shoppers Stop and chairman of IRF 2017, chaired the forum. The proceedings 
of the 14th edition of the annual mega-event served as a barometer of ‘the great Indian 
retail story’, whose narrative of the rapid changes sweeping retail and consumer 
behaviour is leapfrogging the country into the ranks of the world’s major retail markets

Govind S Shrikhande and Krish Iyer
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